Chapter 5: Trade Shows/Trade Fairs
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Trade Fairs and Exhibitions

Trade fairs and exhibitions are another medium that is extremely important for Some industi
and some countries. Often a trade fair is the first communicative step in the process of export devel -,
ofthe small and medium-sized company. A trade fair is a concentrated exhibition of the product Ofpmem
manufacturers/exporters. They are of two general types: (1) the broad, general-type, well-c stao Ma
annual affairs, and (2) the specialized type, for products in specialized groups or industriés An stablished
the general fair, the largest ofits kind, is the annual Hannover Fair in Germany, which attracéts thsﬁzz]nﬂzg

exhibitors in 20 major industry cat i i i i ’
Show. J fy categories. Anillustration of the more specialized fair is the annual ParisAr

K s S 2 —— "L:M?ﬂ"x

Figu '
gure 54 Progyct Display F'i ~ :
gure 5-5 Product Display

n



*In Thati]andl. ;he;e age anumber of both general and specialized exhibitions organized by Depart-
ment of .Intema.uona Trade romou_on or DITP, Ministry of Commerce, and private sectors. The Bangkok
International Gift Fair and International Houseware Fair are held twice a year in April and October to

promote export activities and development. The Ba iri iland'
B reroMiad Shoiw Tor e Jewekry businges ¢ ngkok Gems and Jewelry Fair is another Thailand's

Trade fairs have become a big part of the s
Although selling at a trade fair requires the same sk

elements of the process that are unique: (1) gathering names: (2) demonstrations; (3) prizes; and (4) client
promot|ons: Gathenng_names of a trade fair's attendees make up a list of potential buyers. A product
dgmonstrahon notonly myolves a prospect with the product but also gives the exporting firm the opportu-
nity to engage the potential buyer in a conversation about his or her needs and objectives. Prizes and

clien; prokmo.ttlorl\s are.means_ that might generate a tremendous amount of traffic, but at the same time
could make it almost impossible for the booth, or the one next to it, to conduct any business.

‘elling process for many companies and industries.
ills and knowledge as other selling, there are some

Trade fairs are used to buy and sell products, sign contracts, and arrange for international distribu-
torships and agent relationships. Trade fairs can be valuable not only to v?ell-established firms — for
purposes of prestige, public image, introducing new products — but also to new firms that might have no
other readily avgl|ab|e way of getting their products displayed before the right audience, at low cost. For
example, a US jewelry and accessories designer, Patricia Von Muselin, participated in trade shows in
1992 at the Kobe Fashion Mart and Nagoya Import Fair in Japan. One of the objectives of such participation

was to identify a high-end Japanese department store that would be interested in carrying her line of
designer products.

Someti_mes t(ade fair participation is by invitation only. Such is the case for the semi-annual
Guangzhgg F_alr held in Chlng. When participating in such a fair, advance preparation is crucial, including
contact initiation and translation of materials into the language of the host country.

(Adapted from Albaum, G., Strandskov, J., and Duerr, E., International Marketing and Export Management, pp. 528-529.)

* added by the author
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Questions

1. Whyisa trade fair extremely important for the small and medium-sized company»
y?

re there?

2. How many types of trade fairs @

Figure 5-11 Taipei AMPA, TalWe"



Department of Intemational Trade Promotion
Ministry of Commerce, Royal Thai Govemment

Thailand Health and Beay
Moampeiv ty Show (Thai

rT‘rad)ts: 25-27 January 2012 (10:00-18:00

rs.

:ubl)lc: 28-29 January 2012 (10:00-20:00
rs. ’

Location: BITEC, Bangkok, Thailand

Website: www.hbsfair.com

Thailand International

(TIFF 2012 Furniture Fair
Trade: 14-16 March 2012 (10:00-18:00 hrs.)
Public: 17-18 March 2012 (10:00-21:00 hrs.)
Location: BITEC, Bangkok, Thailand
Website: www.thailandfurniturefair.com

Thailand International Education Expo
(TIEE 2011)

Trade: 30 March - 1 April 2012

Public: -

Location: Royal Paragon Hall, Siam Para-
gon, Bangkok, Thailand

Website: www.thailandeducationfair.com

April
Bangkok International Gift Fair,
Bangkok International Houseware Fair
(April) (BIG & BIH (Apr) 2012)
Trade: 17-20 April 2012 (10:00-18:00 hrs.)
Public: 21-22 April 2012 (10:00-21:00 hrs.)
Location: BITEC, Bangkok, Thailand
Website: www.bigandbih.com

Thailand Auto Parts & Accessories Fair
(TAPA 2012)

Trade: 26-28 April 2012 (10:00-18:00 hrs.)
Public: 29 April 2012 (10:00 - 18:00 hrs.)
Location: BITEC, Bangkok, Thailand
Website: www.thailandautopartsfair.com

THAIFEX-World of Food Asia 2012
(THAIFEX 2012)

Trade: 23-25 May 2012 (10:00-18:00 hrs.)
Public: 26-27 May 2012 (10:00-20:00 hrs.)
Location: IMPACT, Bangkok, Thailand
Website: www.thailandfoodfair.com

Bangkok International Fashion Fair and
Bangkok International Leather Fair
(BIFF & BIL 2012)

Trade: 27-29 June 2012 (10:00-18:00 hrs.)
Public: 30 June - 1 July 2012 (10:00-21:00
hrs.

Loca)tion: IMPACT, Bangkok, Thailand
Website: www.biffandbil.com

e

Figure 5-12 Thailand Trade Fairs Organi

ThaiTradeFair

Fair Calendar

August

Made In Thalland (MIT 2012)

Trade: 15-17 Aug 2012 (10:00-18:00 hrs.)
Public: 18-19 Aug 2012 (10:00-21:00 hrs.)
Location: Hall 5-8, IMPACT, Bangkok, Thai-
land

Website: www.madeinthailandfair.com

September
Bangkok Gems & Jewelry Fair (GEMS
B 2012)
! Trade: 13-15 September 2012

Public: 16-17 September 2012
Location: IMPACT, Bangkok, Thailand
Website: www.bangkokgemsfair.com

Thailand International Logistics Fair
(TILOG 2012)

Trade: 19-22 September 2012 (10:00-18:00
hrs.)

Public: 19-22 September 2012 (10:00-18:00
hrs.)

Location: BITEC, Bangkok, Thailand
Website: www.logisticsfair.com

October

Bangkok International Gift Fair,
Bangkok International Houseware Fair
- (October) (BIG & BIH (Oct) 2012)
: Trade: 16-19 October 2012 (10:00-18:00
hrs.)
Public: 20-21 October 2012 (10:00-21:00
hrs.)
Location: BITEC, Bangkok, Thailand
Website: www.bigandbih.com

November

Thailand Health and Beauty Show (Thal
HBS 2012)

Trade: 7-9 November 2012 (10:00-18:00
hrs.)

Public: 10-11 November 2012 (10:00-21:00
hrs.)

Location: BITEC, Bangkok, Thailand
Website: www.hbsfair.com

Bangkok Refrigeration, Heating, Ven-
tilation, and Air-Conditioning (Bangkok
RHVAC 2013)

Trade: 9-11 October 2013 (10:00-18:00 hrs.)
Public: 12-13 October 2013 (10:00-18:00
hrs.)

Location: IMPACT, Bangkok, Thailand
Website: www.bangkok-rhvac.com

Bangkok Electric & Electronics (BKK
E&E 2013)

Trade: 9-11 October 2013 (10:00-18:00 hrs.)
Public: 12-13 October 2013 (10:00-18:00

hrs.)
Location: IMPACT, Bangkok, Thailand
Website: www.bangkok-electricfair.com

zed by the Department of International Trade Promotion
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AN UNPARALLELED WORLD OF DECORAT Paris Nord Villepinte
AWAITS YOU AT MAISON&OBJET TON

ethic.chic.MIC - hall 1

A journey around the world, in which you will
discover inspired decoration, a vintage
atmosphere and industrial feel,

Read more...

textile - hall 2

A one-of-a-kind offer of household linens bringing
together noble and natural materials, colors and trendy
graphic styles.

Read more...

la table - hall 3

Kitchen accessories, innovative, designer objects.
An offer enriched by products from the History of
taste, which keeps tableware thriving.

Read more...

craft, I'espace métiers d'art - hall 4

Thanks to the work of passionate art artisans, the best
craftsmanship is offered through traditional or
contemporary unique pieces.

Read more...




ison - hall
.(T:ct offer for adding the finishing touch
on: striking fashlon accessorles;

unu:ual or quirky objects, and more.

ées - hall 6
MAISON&OBJET mus | ersify your

Cultural objects for the home, t0

shops' offerings-
Read more...

MEUBLE PARIS - hall 5A
EUBLE PARIS: coffee

THE best in Furniture is at M
tables and modular systems, as well as a carefully

chosen, Innovative bedding space.
Read more...

sceénes d'intérieur - hall 7

Scenes d'intérieur brings together the most
Juxurious brands in decoration. A dazzling sector
and a podium for the greatest designers and
ignatures of today.

MAISON&OBJET éditeurs - hall 7

Come find the finest upholstery fabric houses, with
trends In natural fibers, certification, and vintage chic.
Read more...

ttling Into our interiors. Simple,
oducts that combine craftsmanship
| lity, Innovation and technology.




THE BEST SHow
THIS COMING OCTOEEI:ROIN HO

R SOURCING
NG KONG

SEE OVER 4700 COMPANIES
FROM 30 COUNTRIES

ONLY IN HONGKONG.

Pre~Registratio%

i FACEBOOK FOR SPECIAL OFFERS!

SEASON
PRODUCTS
OPPORTUNITIES

ON'T MISS OUT!

~ING SHOWS IN HONG KONG

5 Trade Show Catalog
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T TWO
PAR — OPTIONS FOR PARTICIPATION

Option MM | Booth Stze MMM Price per Booth Rt @R B
: Gmxsm) ATAN | wsrs mmoussesonog |2 No. of Booth(s) BABIRA Amount HKS USS R
n (4m x 3m) + =R 5% HK$4744000 Us$6,13700) | x -
mn (6m x 3m) +HEFHMK HK$59.299.00 USS7671.00) | x =
> -
D D
Option N Booth Size RMN
Price per Booth MR No. of Booh(s) EBRERA Armount HICS AUSS
1 (Smx3m) IEHK HK$38,000.00 (US$4,916.00) X
n (4m x 3m) + =% 5% HK$50,667.00 (USS6,555.00) | x
L] (5m x 3m) +E¥ 5K HK$63,333.00 (US$8,19300) | x -
v
Total Ares SN Amount HKS AJSS 8l
MnNem  BSSHAREK |  HSummussionrem | x :
SPECIAL LOCATION SURCHARGE 33§52 % 1524 Surcharge HKS / USS iR
mmmmw(munm) 5 % surcharge on fotal amount
RARR (RS +NEBK) RERORRGE2E B
Peninsula location with 3-side open (min 36 sq.m) 7.5% surcharge on total amount -
EBOR (RP=1+XFEX) RENSRRNTHI2ZtRE B
B e L
PAR P A O 2 91
Amount 2 u
Special Location Surcharge #5HY N MR
Grand Total R
A hequs SO% -wmmmw
oty made than Apdl 15, 2012.
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m “SRAREANNSRE" ; RZMNEXRYMERNS RIS RERNY (8 RIER LR wew eniobvistc comreronmiy! Vicginahg), Rt 210

Limilnd, Z3F ., Exchangs Tower, 33 Wang Chiu Road, Kouloon Bay, Hong Kang.
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Declarsfion l : Show Asian Premium & Household Products a.ql..-a.-'-ﬁ 'h-.;
*“-ﬁr-hhﬂhbmh ".’...-:".".. o=.- . ) Tt mach Exhibiion Rades. % ':
:ndl:'-——l-.hﬂ- "‘:' .'"',_..""' iy =non-u=»=uuo-' e g
o Show "“'“"‘""”"-L.——..-—num::'-:n -m--

we hold the Show Mes

g Show Part 1° ) - RAASHTRBARTESORANERRESN - XRNNA LRANKRWY
= =+ BCARBRERRER( Wega 1°)-
m“" -""’l |""‘“".-:mn“ *..-.. Part 12ARARABERN - X2 RASRBBARARERARTRAENRRAR

ofion of the Megs Shew Part 1 + plesse put a ¥ In e boe.

D:,..‘ aish your Inchuded In
] SR e nTRuNmRN AR SMogs Show Purt 1 2 - IESBANML/ K -
Confirmed Booth No.:
HRRRN

Asthortrad Sigrature & Compasry Chop
SERRNPE
— www.mega-show.com

Figura 518 Skon A5 lication Form



PART FOUR

- Fasda

— Wall panel

~ Carpet

— 3 Arm spotlights
— 3 Spotiights

- Fasda

- Woll pane!

== Carpet

== 4 Rrm spotlights
= 3 Spotlights

STAND OPTIONS & PARTICIpAY,

(1) 3m(D) x 3m(W)

N ™ LT |

- = 15

(2) 4m(D) x 3m(W)

e LRARE "',’::,.m s
& = ZENT =
~Wolpans! M — 3 Folding cholrs {
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"~ (3) 5m(D) x 3m(W)
|
. =4
FURNISHED STAND S8t ‘Someroe e il
1. [EERNEEE Hxs38,000.
-358
RE 1 Squars toble = - =
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> ITPRRREEERY  wossseron wssessaon ]
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.i m,fmm’ :m
" ~ 4 meter lockable cobinets  FIXRNN

ZHENEE - 8 meter disploy shelves JUKMAR

A

N

ZHEE  —dmelrcoliagbeom PXXEEM
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o EFEIREIRY  woessnousss i | -|[Eamms
LRERE 1 Square table il "
RE 3 Folding chairs =anF
sa =5 metsr lockable cobloets  TXRWE .

BHANSE ~- 10 meter disploy sheives XM

~ 5 meter celing beom EXXRRN
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(3) 5m(D) x Sm(w)‘_—)
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Igiano in Fiera
17" International Crafts Selling Exhibition

Fieramilano, Rho ((ETTET)

December 1-9, 2012

The exhibition which displays the capacity of mankind to
something beautitul 00d for himself and others
The largest international cralts village, wh
whete the young present theis Innovative ide

Wﬁy exhibit

viia P T,
“L’Artigiano in Fiera”? Positivity
+ To promote and sell your products at work...
= To get to know and “test” the market
» To create new business relationships
* To compare the experiences of small business

owners througheut the world

To transmit the appeal of manual arts to the

greater public

*1 codd breshe in dhe posihe

andmy
= i it overt warcn
iwstmend”,

11



“|/ Artigiano in Fiera” is also...

| CASA (HOME FURNISHING), dedicated

AF - ABITARE LA
utions for studias,

to quality hand crafted fumiture. Sol
one and two bedioom homes on display.

AF - MODAGSARTORM (FASHION: JAILORING), showing
the best creations by up-and-coming stylists.

AF- DESIGNGINNOVATZIONE (DESIGNGIN NOVATION), 3
window for young craftsmen.

AF - PASSIONE CREATVA (ESSIONE(REA[NHYL where
manual arts and Do-ItYourself get to work

Products
and jewedlery fems

Feod 20d wne

low to participate

| Bhdi 1 be caftumen of drect impariens of

on the website www.ariginorfier

on costs
32.00/sqm, mcudng bask booth

ks, crpet, sign with campany
al powes point and swikdh,

2 b5 N
ddterel dhage for open sdes
ee (10 which & 'L
REN(E)
fee for exch oty

bple exdbtion medules.

@ et © oAb o et ok oy

N
open from 10.00 am untd 1030 prm
FREE ENTRANCE

www atgianoniera it

Exhibition Offices
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